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CCDear Shareholders,

I am honoured to present our Annual Report for the year 
ended December 31, 2019. Despite the challenges we 
faced, Caribbean Assurance Brokers not only remained 
steadfast, but experienced revenue growth over the 
previous year! 

We are consistent in providing first class customer service 
and advocating on behalf of all our clients. Even through 
uncertain times and significant financial pressures, we 
have continued to come up with innovative and  dynamic 
solutions to weather the storm. 

As always, I would like to express my sincere appreciation 
to each Shareholder for being a part of the Caribbean 
Assurance Brokers team. Our Directors are resolute and 
committed to the wellbeing of the company, as well as 
meeting the needs of its shareholders.

We are grateful for all Caribbean Assurance Brokers Limited has 
accomplished financially in 2019, and now look to the year 2020 
with renewed hope as  we set sail to new and exciting horizons!
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NOTICE OF ANNUAL GENERAL MEETING

NOTICE IS HEREBY GIVEN that the TWELFTH ANNUAL GENERAL MEETING OF CARIBBEAN 
ASSURANCE BROKERS LIMITED will be held on February 25, 2021 at 3:00 PM  in hybrid 
format at the physical location of 94D Old Hope Road, Kingston 6 and via live-stream to 
consider and, if thought fit, pass the following resolutions:

1.	 To receive and consider the Directors’ Report and the Audited Financial Statements 	
	 in respect of the year ended December 31, 2019, and the report of the Auditors 		
	 thereon: 

	 Resolution 1:

	 “THAT the Audited Accounts together with the Reports of the Directors and the Auditors 	
	 circulated and the Notice convening the Meeting be and are hereby adopted.

2.	 To Elect Directors:

 	 Article 104 of the Company’s Articles of Incorporation provides that one-third of 	the 
	 Directors, or if the number is not three (3) or a multiple of three (3), then the number 		
	 nearest to one-third shall retire from office at each Annual General Meeting.

           The Directors retiring under this Article are Janice Holness, Tania Waldron-Gooden and 	
	 Jennifer Rajpat, who being eligible, offer themselves for re-election.

	 The proposed resolutions are therefore as follows;

	 Resolution 2  (a):
    	 “THAT Director Janice Holness, who retires by rotation and being eligible 
      	 for re-election, be and is hereby re-elected a Director of the Company”.

	 Resolution 2  (b):
     	 “THAT Director Tania Waldron-Gooden, who retires by rotation and 
       	 being eligible for re-election, be and is hereby re-elected a Director of 
       	 the Company”.

	 Resolution 2  (c):
    	 “THAT Director Jennifer Rajpat, who retires by rotation and being 
     	 eligible for re-election, be and is hereby re-elected a Director of the 
     	 Company”.
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3. To appoint Auditors and authorize the Directors to fix the remuneration of the Auditors:

Resolution 3:
“THAT BDO, having agreed to continue to serve as auditors, be and is hereby appointed
Auditors of Caribbean Assurance Brokers Limited, to hold office until the next Annual
General Meeting, at a remuneration to be fixed by the Directors of the Company.”

4. To consider any other Resolution(s) in respect of any other business which can be transacted
at an Annual General Meeting.

Dated this 18th day of January 2021
By Order of the Board

……………………………..
Gail Minott B.A., CLU
Company Secretary

Registered Office
94D Old Hope Road
Kingston 6

Please note: A member entitled to attend and vote at the above-mentioned meeting is entitled
to appoint one or more proxies to attend and on a poll to vote in his stead. Such proxy must be 
lodged at the Company’s Registered Office no less than forty-eight hours before the time 
appointed for the meeting. The Proxy Form shall bear the stamp duty of J$100.00. A proxy 
need not be a member. The stamp duty may be paid by adhesive stamp(s) to be cancelled by the 
person executing the Proxy Form. A suitable form of proxy is enclosed for your convenience.
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Caribbean Assurance Brokers 
Limited (CAB) was incor-
porated in June 2005 and 

began operations on November 
1st of that year as a local and 
facultative placement broker for 
Life, Health and Personal Accident 
insurance business.  CAB is the 
brainchild of its current Chairman 
& CEO, Raymond Walker, who 
from the outset had a vision of 
an organization that would be 
synonymous with innovation. 
Operating initially out of a humble 
office space with a staff of eleven 
(11), the company by June 2006 
doubled its staff and added 
General Insurance (Property, 
Liability, Pecuniary Loss, Motor, 
Marine, Aviation & Transport, 
Professional Indemnity, and 
Consequential Loss), along with 
its flagship product, International 
Comprehensive Health Insurance 
Programme (ICHIP). We also 
added International Life & Travel, 
Individual Health & Life Insurance, 
Employee Benefits and Credit 
Union related products to our 
portfolio.

From a staff complement of 11, 
we now boast a staff of approx-
imately 100, with one of the 
largest Broker managed Employee 
Benefits portfolios and the largest 
International Health Insurance 
portfolio.  Our General Insurance 
team comprises qualified and 

technically sound insurance 
practitioners with expertise in 
Risk Management solutions for 
all aspects of corporate and 
commercial business activities. 
Indeed, our combined team has 
over 400 years of experience in the 
General, Life and Health Insurance 
business. Our strategic alliances 
and partnerships with international 
broking operations in Britain and 
the United States provide access 
to all major world insurance and 
re-insurance markets. 

Today, we can truly declare that 
the original vision of CAB being 
synonymous with innovation, has 
indeed become a reality. Over the 
years we have been first in many 
critical success areas: i) CAB is 
the first insurance brokerages to 
secure the rights to the distribution 
of an international health insurance 
programme (ICHIP) throughout 
Jamaica and the wider English-
Speaking Caribbean; ii) one of 
the first insurance brokerages to 
receive in 2007, the Private Sector 
Organization of Jamaica (PSOJ) 
Job Creation Award, “In recogni-
tion of your significant investment 
which has led to the creation of 
sustainable employment opportu-
nities”; iii) to date, we are the only 
entity in the entire insurance indus-
try to be almost fully green, gener-
ating over 60% of our own energy 
needs via photovoltaics; and iv) the 

first insurance brokerage to effec-
tively reduce its carbon footprint 
by retrofitting and designing its 
office building to access maximum 
natural sunlight, to mitigate rainwa-
ter flooding, to use exclusively LED 
lights and Inverter Air Conditioning 
units, among other things. 

CAB has evolved, effecting 
substantial strides over its fifteen 
years of operation. Being forward 
thinking and resourceful have 
allowed the company to be resil-
ient in uncertain times. We have 
never wavered in our commitment 
to staff development, the intro-
duction of unique products and 
services to the market, and deliv-
ering the highest quality customer 
care to our clients, first time, on 
time, every time.

OUR

HISTORY

C
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COMPANY 

VALUES

OUR

VISION
To become the BEST insurance brokerage house in the English Speaking 
Caribbean by investing in our human capital, seeking out strategic 
alliances, and maintaining the highest level of professionalism, integrity 
and competence.

To successfully meet the challenges of the changing insurance industry 
by being knowledgeable, prepared, solution oriented and customer 
focused.

CORE

VALUES
We provide our service, based around our core values of teamwork, experi-
ence, professionalism and integrity, at all times striving to exceed our clients’ 
expectations, through bringing our vision and mission statements to life.

OUR

MISSION
To consistently delight our customers at each point of contact with the 
brand. To provide a challenging and rewarding environment for our 
employees and actively support their personal development, as they are 
our most important asset.

OUR

PHILOSOPHY
We place a high value on a strong team approach which ensures that you 
benefit from the collective expertise of our diverse specialists. Hence, our 
Philosophy: “The Team is the Theme”.C
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CCRaymond H. Walker, MBA, B. Sc., CLU
Board Chairman & C.E.O. 

Raymond has led a distinguished sales and marketing career spanning some 37 years. He started in the industry as a 
Salesman at the then Life of Jamaica and quickly moved up the ranks to Vice-President of Marketing. He then moved on 
to Blue Cross of Jamaica, where as Executive Vice-President of Marketing & Services he realized that advocacy and the 
ultimate representation of the client would best be achieved via Insurance Broking and not so much within the confines of 
an insurance company.

Raymond constantly reviews strategies and initiatives designed to differentiate CAB from its competitors. Some of these 
initiatives have not only allowed CAB to create valuable market niches but have also expanded our reach and scope well 
beyond the shores of Jamaica.

MEET 
OUR DIRECTORS

R. Walker

Tania Waldron-Gooden, MBA, B.Sc.
Director 

Tania Waldron-Gooden was appointed to the Board of Directors at Mayberry Investments Limited on October 
30, 2017 and has served in the role of Director – Investment Banking. Tania is the Mentor and Director of Main 
Event Entertainment Group and Express Catering Limited, and the Mentor for Derrimon Trading Company 
Limited and Caribbean Flavours and Fragrances Limited. She is also a Director of Chicken Mistress Limited and 
Island Grill Holdings Limited. As the Mentor to various Companies, she is responsible for providing the Board 
with support in establishing proper procedures, systems and controls for its compliance with the Junior Market 
Rule requirements for financial reporting, good corporate governance, and the making of timely announce-
ments.
 
Tania joined Mayberry as a Management Trainee approximately 14 years ago. She rotated through the Research, 
Asset Management, Equity Trading, Corporate Financing, Risk & Compliance and Information Technology 
departments. Before joining Mayberry, Tania worked in Pension Fund and Client Portfolio Management. She 
holds a Bachelor of Science degree (BSc. - Hons.) in Geology from the University of the West Indies. Tania also 
holds a Master of Business Administration degree (M.B.A) from the University of Sunderland in the U.K. Tania 
has completed the Jamaica Securities Course as well as the Canadian Securities Course administered by the 
Canadian Securities Institute. She was appointed to the Board of CAB in November 2017.

T. Waldron-Gooden
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Jennifer Rajpat, B. Sc., ACS, AIAA, FLMI, ACII
Director 

Jennifer is a Trinidadian native and a past student of the University of the West Indies, St. Augustine Campus where she 
completed her Bachelor of Science Degree in Industrial Management. She worked with the Maritime Financial Group for 
13 years gaining valuable experience in the General and Life Insurance Divisions. She has also worked in their Finance 
Company where she was involved in Consumer Loans and Mortgages. During this period, she acquired her ACII, FLMI, 
ACS and AIAA designations.

She currently holds the position of Vice President of Group Pension Underwriting and was previously Second Vice 
President of Group Pension Underwriting for Mutual of America Life Insurance of New York, and brings to the Board a 
wealth of experience and technical expertise.

Norman Minott, LLB (Hons.)
Director

Norman is a well-known Real Estate Attorney with over 35 years’ practicing experience in the legal fraternity. 
He holds a Bachelor of Laws Degree (LL.B) with Honours from the University of the West Indies. He is a past 
Managing Partner of Myers, Fletcher & Gordon. He is acknowledged as an authority in the areas of Construction, 
Real Estate, Trust, Estates and Probate; and has represented several of the more prominent local real estate 
developers and financiers. His experience spans Commercial, Residential and Resort Developments. He has 
published and presented several papers on the Stamp Duty and Transfer Tax Acts, the Real Estate Dealers and 
Development Act, and the Registration of Strata Titles Act of Jamaica.

Norman currently serves on the board of several private companies and is a former member of the Coffee 
Industry Board and Past President of the Jamaica Motoring Club. He has also served as Legal Advisor to the 
Jamaica Chamber of Commerce and other Civic Associations. 

CCJ. Rajpat N. Minott
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CCJanice P. Holness
Director, 

Janice has over 20 years of experience in financial services regulation spanning multiple jurisdictions. She is a licensed 
New York State Attorney-at-Law, concentrating in the areas of insurance and securities law prior to and subsequent to her 
affiliation with the Financial Services Commission (FSC). She is the former Executive Director of the FSC. Miss Holness, in 
her former capacity, oversaw the operations of the FSC, a 127- employee financial services regulator with responsibility for 
regulating, monitoring and supervising the insurance, private pensions and securities industries. 

A graduate of St. John’s University and St. John’s School of Law in New York,  she holds a BS degree, summa cum laude, 
and a Juris Doctor degree as well as a certificate from the University of Oxford, Saïd Business  School.

J. Holness

Rion B. Hall, J.P., MBA
Director, Chair: Remuneration, HR & Disaster Preparedness Committee

Rion is a retired Banker and former General Manager of Human Resources at Scotiabank Jamaica Limited. He has over 40 
years’ experience in banking and in his capacity as Director he brings to CAB a wealth of knowledge. Rion also currently 
guides the company in the areas of Human Resource and Information Technology.
 
Rion is a Justice of the Peace for the Parish of Kingston and is Chairman of the Disciplinary Committee for Kingston 
Justices of the Peace.  He has also served as President of the Kingston Chapter of the Lay Magistrates’ Association and 
President of the Lay Magistrates’ Association of Jamaica (LMAJ). 

Rion has served in the roles of Secretary of the Resources and Development Committee of the Jamaica Methodist District, 
a Director of the District Company and Alternate Lay Representative to the Connexional Conference of the Methodist 
Churches in the Caribbean and the Americas (MCCA). Rion was also Director and Chairman of the Golden Age Home, 
a member of the Management Committee of the Mentorship Programme at the University of the West Indies and has 
served on the School Boards of Vaz Preparatory School and St. George’s College.

R. Hall
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Carlton Barclay
Director

Carlton is a Chartered Certified Accountant (ACCA) and a Fellow of the Association of Certified and Chartered Accountant 
(FCCA). He holds an MBA with the Kellogg School of Management, Northwestern University.

With over 25 years of experience in the banking and finance industry, Carlton has held several senior positions to include: 
Managing Director of Republic Bank (Cayman) Limited, General Manager of the National Building Society of Cayman 
(NBSC), Deputy General Manager of Jamaica National Building Society Group (JNBS) where he was employed for more 
than 15 years, during which he also served as the Building Society’s Financial Controller and Assistant General Manager. 
He was also the Financial Controller at Jamaica Citizens Bank (now Sagicor, formerly RBTT) as well as at Advantage 
General Insurance Company (formerly UGI) and, Accountant at KPMG Jamaica.  He has served on the Board of several 
companies including the National Road Maintenance Fund of Jamaica. 

Barrington Whyte, MBA, B.A.
Director, Chair: Audit, Finance, Risk & Compliance Committee

Barrington is a consultant with NCS Financial Service Group, a financial service company with operations in the Turks and 
Caicos Islands. In 2016, Barrington retired as General Manager and CEO of the C&WJ Co-operative Credit Union Ltd after 
22 years in that position.

He has over 40 years’ experience in economic research, general management, banking and finance and is a graduate 
of The University of the West Indies with degrees of MBA; BA; and Diploma - Management Studies.  In his career in the 
credit union movement he served in numerous roles, including: Secretary of the Board of Directors, QNET Co-operative 
Society Limited; Director,  and Chairman Investment and Finance Committee, Credit Union Fund Management Company; 
President, Jamaica Association of Credit Union Managers (JACCUM); and Director, Jamaica Co-operative Credit Union 
League.

Barrington has also served as Director and Chairman of the Audit Committee of HEART Trust NTA and Hon. Treasurer, 
Bible Society of the West Indies. Internationally, he has served the United Bible Societies (UBS) as: Vice Chairman of the 
Area Board of the Americas; Member of the Area Board Audit and Finance Committee; Member of the Global Board; 
and a Chairman of the Audit and Finance Committee of the Global Board. A Distinguished President & Charter Secretary 
of the Kiwanis Club of Liguanea, Barrington has served the Kiwanis Movement for over 35 years and is the Lieutenant 
Governor of Division 23 East for the administrative year 2019/2020.

CCC. Barclay B. Whyte
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As at December 31, 2019, the Board of Caribbean Assurance Brokers Limited consists of eight (8) 
members. With the exception of the Chairman, Mr. Raymond Walker, all the directors are non-execu-
tives and are independent of each other. Board members are selected to provide a balance of skills and 

experience upon which the company is guided. CAB’s Board aptly boasts a wide array of skills and experience.

OUR EXPERTISE & 
EXPERIENCE

                 AREA OF EXPERTISE	                    EST. # OF COLLECTIVE YEARS OF EXPERIENCE

Human Resources

Corporate Governance

Listed Company Experience

Accounting

Legal / Regulatory Awareness

Risk Management

CEO Level Experience

Financial Services Industry Knowledge

Strategy & Business Leadership

General Management

40

97

69

34

118

96

43

188

124

162
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EMPLOYEE BENEFITS

	 •	 Group Health 
	 •	 Group Life 
	 •	 Pension
	 •	 Personal Accident

INTERNATIONAL COMPREHENSIVE HEALTH INSURANCE PROGRAMME 
(ICHIP)

	 • 	 International Health Insurance
	 • 	 International Life Insurance
	 • 	 Travel Insurance

GENERAL INSURANCE

	 •	 Property Insurance
	 •	 Professional Indemnity Insurance
	 •	 Liablity Insurance
	 •	 Aviation, Marine Transport
	 •	 Motor Insurance 
	 •	 Pecuniary Loss
	 •	 Consequential Loss

LOCAL INDIVIDUAL HEALTH & LIFE

	 •	 Health Insurance 
	 •	 Life Insurance
	 •	 Investments	
	 •	 Critical Illness
	 •	 Retirement
	 •	 Keyman Insurance

CREDIT UNION GOLD SERIES

	 •	 Group Health & Life Insurance For Credit Union Members
	 •	 Major Medical

CREDIT UNION RELATED PRODUCTS 

	 •	 FIP (Family Indemnity Plan)
	 •	 FCIP (Family Critical Illness Plan)
	 •	 FCIRP (Family Critical Illness Rider Plan)

CAB’S SUITE 
OF PRODUCTS
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CIn the year ended 31 December 
2019, the Company earned 
gross revenues of J$401.5 mil-

lion compared to J$385.4 mil-
lion in the prior comparable year 
2018. The company experienced 
growth in three out of its four di-
visions, with two divisions achiev-
ing growth in excess of 10% and 
the other division achieving a 5% 
growth in commission. The Com-
pany recorded Other Income 
of J$33.7 million compared to 
J$41 million in 2018. The reduc-
tion in other income was mainly 
due to the movement on foreign 
exchange translation due to the 
devaluation of the US dollar. The 
Company’s Operating Expenses 
for 2019 of J$381.1 million was 
marginally less than the J$381.4 
million in 2018 and was achieved 
as a result of cost containment 
measures adopted. 

The Operating Profit for 2019 
was J$54.2 million compared to 
J$45.1 million for 2018, a 20.07% 
increase year over year. The 
increase in profit was as a result of 
the growth in commission income 
and the containment of costs. The 
Company experienced finance 
cost of J$7.9 million for 2019 
compared to J$2.1 million for the 

similar period in 2018, which was 
mainly due to a mortgage loan 
from Bank of Nova Scotia, interest 
on a shareholder’s loan, and 
interest on right of use asset for 
an operating lease. The Company 
had a Profit Before Tax of J$46.3 
million for 2019 compared to 
J$43.1 million for 2018, a 7.51% 
increase year over year. The 
Company had a taxation charge of 
J$7.7 million for 2019 compared to 
J$10.2 million for 2018. 

The growth in commission 
income for the year contributed 
to the increase in net profit of 
$38.6 million in 2019 from $32.8 
million in 2018, which equates 
to an increase of J$5.8 million or 
17.7%. The Company had other 
comprehensive income of J$47.5 
million for the year representing 
unrealized gain on the revaluation 
of its Old Hope Road Property 
purchased in January 2019.  

The Company reported an increase 
of its total assets from J$308.5 
million in 2018 to J$476.5 million 
for 2019; an increase of J$168 
million or 54%. This increase was 
mainly attributed to additions to 
property, plant & equipment, more 
specifically: (i) in January 2019, the 
Company acquired the building it 
now occupies, and (ii) a right of use 
asset for two (2) operating leases. 

COMPANY PERFORMANCE

FOR THE YEAR 2019

The Company’s total Equity has 
grown to J$212 million for 2019, 
up from J$129.3 million in 2018; 
this represents an increase of J$83 
million or 64%. The increased 
Equity is mainly due to an increase 
in Capital Reserves based on the 
value of the building that was 
purchased in 2019, as well as the 
addition of the current year profit. 
The building was recognized 
at market value.  Non-Current 
Liabilities has increased to $J$92.8 
million for 2019 from J$25.5 million 
in 2018. The increase was due to a 
USD mortgage that was secured 
to assist in the purchasing of the 
building and a lease liability.  
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International Insurance Division      
The International Division consists of International Comprehensive Health Insurance Programme (ICHIP), 
Assured Travel  & International Life.

International Insurance experienced a 5.4% growth in commission income from $166,664,167 in 2018 to 
$175,631,473 in 2019. The area also had a 9.3% increase in its administration fee income from $17,449,313 in 
2018 to $19,076,731 in 2019. The International Division is therefore responsible for 44.73% of the company’s 
total revenue in 2019. 

200,000,000

100,000,000

0

2018 2019	

Commission  Income		  Administration Fee

The main  contributors  to the  growth  in revenue and profits for the year ended December 31, 2019 are as 
follows:

PRODUCTION

AREAS CC
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CEmployee Benefits Division 
This area provides a wide range of products  for employees including group health, group life, group personal 
accident as well as  group pension. 

Employee Benefits, inclusive of our Credit Union Gold Series, a local health insurance product designed 
for credit union members, had a reduction in commission income of -5.4%, from $119,954,100 in 2018 to 
$113,440,105 in 2019. This area is therefore responsible for 26.06% of the overall revenue for 2019.

2018 2019
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120,000,000 

118,000,000 
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114,000,000 

112,000,000 
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General Insurance Division 
The General Insurance Division provides policies that insure assets against physical loss or damage  from 
perils defined as Acts of God (wind, flood, earthquake, lightening), fire, riot, strike, civil commotion, malicious 
damage among others. Cover is also available for engineering exposures such as electrical surge, breakdown 
and other working accidents.

The General Insurance Division experienced an 11.4% growth in commission income from $46,475,825 in 2018 
to $51,766,022 in 2019. The area also had an 11.8% growth in its administration fee income from $7,109,248 in 
2018 to $7,946,356 in 2019.  These figures combined constitute 13.72% of our total income for 2019.

60,000,000

40,000,000

20,000,000

0

2018	 2019	

PRODUCTION

AREAS

Commission  Income		  Administration FeeCC
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Individual Life Division
Individual Health & Life products help to  provide the peace of mind necessary during difficult times.

The Individual Insurance Division production grew by 15.8 % from $52,360,973 in 2018 to $60,640,672  in 
2019. The total contribution from this area is 13.93%.

2018 2019
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CThe compliance function of a 
company serves several 	
vital roles including:

(i) Ensuring that the company and 
its employees are complying with 
all relevant regulatory require-
ments and internal policies and 
procedures;

(ii) Maintaining current information 
on regulatory requirements; 

(iii) Defending against money 
laundering, bribery, corruption & 
fraud.

As an insurance brokerage, CAB 
is regulated by both the Financial 
Services Commission (FSC) and 
the Companies Office of Jamaica 
(COJ). Our internal controls are 
mainly governed by these two 
governmental bodies. 

It is one of our main aims to ensure 
that as players in the industry, we 
have sound corporate governance 
practices and that we comply 
with all the relevant requirements 
in order to sufficiently provide 
our clients with service of a high 
quality.

The main compliance tasks 
completed throughout the year 
include:

•   Monthly Facultative Placement 
    Reports to the FSC
•   Quarterly Facultative Placement   
    Reports to the FSC
•   Monthly Threshold Transaction 
     Reports to the Financial Investi-  
    gation Division (FID)
•   Monthly Sales Representative 	
    Licence Renewals
•  Registration of New Sales 
    Representatives with the FSC
•  Sales Representative Termina-
    tion Notifications to the FSC
•   Public Procurement Commis-
     sion Renewal
•   Professional Indemnity Insur-
     ance Renewal
•   Fidelity Guarantee Insurance    
     Renewal
•   ICHIP Renewal Registration 
     with the  FSC
•   Assured Travel Registration 
     with the FSC
•   Branch Registration with the   
     FSC
•   Regular verification with the 
     Accounts Division regarding the 
    standard statutory deductions 
    and payments  and annual 
    filings with the COJ
•   Anti-Money Laundering Train-
    ing & Testing of the CAB Staff

Caribbean Assurance Brokers also 
encourages and makes every effort 
to facilitate open dialogue with our 
regulators in order to ensure clarity 
on our regulatory requirements, 
particularly with regard to novel 
aspects of the insurance industry, 
as CAB continues to be an innova-
tor in the field of insurance. 

Risk is a prevalent feature in all 
aspects of our personal as well as 
our business lives. As such, CAB 
has employed a more strategic 
approach to the area of corporate 
risk management.
 
In particular, CAB ensures there is 
continued evaluation of our risk 
exposure, particularly in relation 
to operational risks, information 
technology risks and business 
risks, which speaks specifically 
to all production areas i.e. the 
International Insurance Division, 
General Insurance Division, 
Employee Benefits Division (includ-
ing Credit Union Gold Series) & the 
Individual Insurance Division. 

COMPLIANCE &

RISK MANAGEMENT
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Information Technology (IT) is 
constantly evolving itself, and at 
Caribbean Assurance Brokers we 

recognize that we must continu-
ously adapt to meet the changing 
needs of our clients. As companies 
in our space seek to position and 
market themselves as fintech and 
insurtech companies, we need to 
move beyond talk to actionable 
results. 

IT is seen not just as an “add-on” 
cost centre at CAB, but as a core 
competitive advantage in this new 
dispensation.  As such, CAB has 
made dramatic shifts to ensure that 
we are able to anticipate and repre-
sent the needs of both our external 
customers and internal customers. 
Internal customers should not be 
side-lined, as disgruntled, low 
motivated staff cannot deliver any 
product or service with any serving 
other than mediocrity.

It has been stated that the number 
one way in which customer satisfac-
tion can be improved is by valuing 
their time. In that regard, we are 
currently in the midst of a system 
changeover designed to give CAB 
that extra edge by removing the 
friction that is typically inherent in 
the way client data is processed 
and consumed. 

Automated premium rate calcu-
lators translate to less errors, 
while our customized solution will 
accommodate payments from the 
convenience of a mobile device 
and reduce the time spent in the 
office filling an application or claim 
form, or requesting policy informa-
tion. Our web portal will allow our 
clients to view up-to-date informa-
tion and make frictionless changes 
to their policies.

The core broker application will 
be designed from the ground up 
as a multi-currency system and will 
also seamlessly integrate with the 
insurance companies’ systems and 
the government’s systems Insured 
Vehicle Information System (IVIS).

By utilizing predictive analysis, we 
can anticipate potential difficult 
cases and situations and pro-ac-
tively offer mitigating solutions. 
All of CAB’s IT is developed with 
a security conscious mindset and 
this is continuously emphasized 
to ensure that our clients’ data 
remains safe and secure at CAB 
and in keeping with the Data 
Protection Act, 2017.

In addition to the protection of 
data, we recognize the importance 
of protecting the environment. 
CAB has long supported alterna-
tive energy systems and energy 
efficient building architectural 
designs, and it is in keeping with 
this strategic direction that we are 
expanding our efforts in this area. 
Plans are advanced to bring our 
solar generating capacity to cover 
an even more significant portion 
of our total electricity consumption 
which will result in thousands of 
dollars of saving in utility bills each 
month.

INFORMATION TECHNOLOGY 
& OPERATIONSCC
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The Human Resource and 
Training Division of Caribbean 
Assurance Brokers (CAB) 

supported a staff compliment of 
107 during the year 2019. This 
number includes 55 sales repre-
sentatives in the four production 
areas, while the balance consists of 
Managers and line staff. 

Our recognition program here 
at Caribbean Assurance Brokers 
includes highlighting the top 
monthly producer, top producer 
for the previous production year, 
as well as the most outstanding 
administrative employee for each 
quarter. We believe this program 
serves to motivate and encourage 
our staff to maintain the excellent 
service standards that CAB endeav-
ors to uphold. 

As part of our efforts to have a 
happy and healthy workforce, CAB 
continued its wellness program. 
The activities which are mostly 
held on the roof, affords members 
of staff the opportunity to keep fit 
without having to journey to an 
outside facility. The program also 
promotes comradery and bonding 
amongst our team members. 

It is our intention to improve the 
offering to encourage greater 
participation. The area on the roof 
also serves as an area for social 
interaction and company events 
from time to time. 

The company maintained its 
long-established social outreach 
program through our relationship 
with the Reddies Place of Safety, 
by offering back to school support, 
food supplies and a well-deserved 
trip to the beach in St. Ann. 
Other charitable events by our 
staff included the ICWI Pink Run, 
Guardian Night Run, Digicel 5k 
Night Run and the Sagicor Sigma 
Run.

During the year, we had one of 
our most memorable events in 
the form of a sports day at the 
Police Officers Club. It was fun to 
see the three houses participat-
ing in a variety of activities with 
Trinity (red) team outdoing both 
Jamminz (yellow) and Bim (blue) 
in a very friendly and competitive 
atmosphere. A Christmas party 
was also held as part of our 
staff and customer appreciation 
celebrations. 

CAB places focus on staff training 
as a deliberate strategy to ensure 
that team members are not only 
compliant in the various classes of 
business, but also with an aim to 
expand their product knowledge 
and sharpen their sales skills. 
In the period under review, we 
had 30 members of staff who 
were successful in the various 
examinations. All-encompassing 
orientation sessions are held for 
new employees and the admin-
istrative staff also participates in 
regular customer service training in 
order to maintain good quality and 
service standards.

HUMAN RESOURCE 
& TRAINING
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The Strategic Marketing 
Division has direct respon-
sibility for the Integrated 

Marketing Communications efforts 
of Caribbean Assurance Brokers 
Limited. This includes Advertising, 
Branding, Public Relations, 
Marketing and Digital/Social 
Media Management, in addition 
to the management of the Loyalty 
Programme. These elements align 
with the overall corporate strategic 
objectives, being customer expan-
sion, acquisition and retention, 
to generate increased revenue, 
market share and profitability to 
stakeholders, while maximizing 
on the continuous building of the 
brand equity in the market space. 

The overall Strategic Marketing 
Objectives are as follows:

• Reinforce the positive image of 	
  the company in the marketplace

• Enhance customer awareness     
  of the company and products

• Highlight our competitive 
  advantages

• Increase growth/market share 
  & revenue

• Customer retention, expansion, 
  and acquisition

• Support departments to help 
   supersede their targets

STRATEGIC MARKETING 

DIVISION

Gleaner & Observer Publications
• Insurance Supplements
• Product Ads
• ICHIP ads
Corporate Ads
• Medical Association of 
   Jamaica Magazine Ad
• Business Year Magazine Ad
• Yellow Page Ad
Brochures

Coverage 
• Television 
• Radio 
• Website 
Email Blasts  
Video and Static Ads

Events
• Loyalty Programme Launch 
• Lloyd’s of London visit
• MAJ  Symposium
• ICHIP Symposium
• Credit Union Conference
• Digicel, ICWI & Sigma 5K Runs
• Wesley Powell Track Meet
The Business Year Coverage

Social Media Video & Static Ads 
• Corporate Posts
• Product Posts
• General Information
• Sponsored Ads
• Special Calendar Events

INTEGRATED MARKETING COMMUNICATION STRATEGIES
UTILIZED IN 2019
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LOYALTY 

PROGRAMME

Caribbean Assurance Brokers 
Limited’s Loyalty Programme 
was conceived and designed 

to give our customers value 
added service. Customers are 
issued with Loyalty Cards, where 
upon presentation, they will 
receive discounts from our Loyalty 
Partners (Merchants & Health Care 
Providers). The Programme is also 
attractive to business owners as it 
provides the opportunity for them 
to enhance their customer base as 
well as increase their market share 
by collaborating with the leading 
Insurance Broker in the region. 

The main objectives of the 
Programme are as follows:

•	 Customer expansion, 		
	 acquisition and retention

•	 Increased customer satis-	
	 faction

•	 Lowering of  utilization 	
	 rates

•	 To obtain market intelli-
	 gence

•	 To increase revenue and 
	 market share

•	 Competitive advantage 	
	 over our competitors 
	 by having more Merchants 	
	 and Health Care Providers

The programme allows  Caribbean 
Assurance Brokers Limited’s 
customers  access  to  over 
200 Health Care Providers and 
Merchants island wide in the 
following categories:	

• 	 Merchants: Hotels, Spas, 	
	 Gyms, Automobile Deal	
	 ers (Stewarts Auto), Auto 	
	 Assessors, Restaurants 	
	 and Salons, etc.

•	 Health Care Providers: 	
	 Hospitals, Pharmacies, 	
	 Dental Offices, Medical 	
	 Labs, Doctors and Med-
	 ical Specialists.

Marketing Strategies

The following were the Integrat-
ed Marketing Communication 
Strategies used to enhance the 
Loyalty Programme:-

The Loyalty Programme 		
Launch Event

The Strategic Marketing Division 
spearheaded the event planning, 
coordination and execution, to 
generate publicity and brand 
awareness. The event was held in 
partnership with Mercedes-Benz 

at their showroom.  The then 
Minister of Industry and Com-
merce, The Hon. Minister Audley 
Shaw was the guest speaker. 

The following mass media cover-
age was received:

-	 CVM – Major Newscast 
-	 Gleaner Advertorial - 
	 Financial Section
-	 JIS news
-	 JIS website 
-	 Nationwide News radio

Mass Registration Drive

Recruitment of additional Mer-
chants and Providers, Social 
Media promotions to create 
awareness of our partners, with 
the creation of a dedicated Ins-
tagram page.

Email Blasts 

Monthly email blasts to all 
registered Loyalty Programme 
members to increase aware-
ness and usage.
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International Insurance

Effective February 15, 2020, 
Caribbean Assurance Brokers 
Limited has partnered with Sutton 
Special Risk, a Managing General 
Underwriter, Lloyd’s Coverholder 
and Third Party Administrator 
offering a extensive suite of 
services. Coverage available 
includes special hazards such 
as high risk occupations, out of 
country exposures and high sum 
insureds.

General product offerings are for 
High Limit Disability, Accidental 
Death & Dismemberment, Group 
Life & Critical Illness, Professional 
Sports, Business Travel Medical, 
Kidnap, Ransom & Extortion, 
Contingency, War Risk & Terrorism. 
Eligible clientele includes employer 
groups, expatriates, individuals, 
executives, associations, profes-
sional athletes and entertainers.

Credit Union New Health 
Plan 

At Caribbean Assurance Brokers 
Limited, our Credit Union Gold 
Series offers local health insurance 
to credit union members through 
the Jamaica Cooperative Credit 
Union League (JCCUL). It is insured 
by Sagicor and can be accessed 
without the typical employee/
employer relationship. In anticipat-
ing the needs of our target market, 
Caribbean Assurance Brokers 
Limited is working assiduously on 
the implementation of an effective 
and economical new health plan.  

Contracts are currently in place 
with 18 credit unions through-
out the island.  The estimated 
combined membership for all 
credit unions is over a million. With 
this figure in mind, we believe 
the partnership with the JCCUL is 
an excellent opportunity to take 
advantage of the gaps within the 
healthcare market. 

Our new plan will offer competitive 
benefits and rates when compared 
to what currently exists in the 
marketplace. We will introduce 
more rating bands in an effort 
to attract younger members to 
adequately spread the risk. This 
new plan is expected to grow 
the Credit Union Gold Series 
portfolio by 35%. In keeping with 
the customer focused culture of 
Caribbean Assurance Brokers 
Limited, clients can expect quality 
and efficient service that will make 
them love doing business with us!

NEW HORIZONS:

NEW PRODUCTS
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2019 

HIGHLIGHTS

CARIBBEAN ASSURANCE Brokers 
Limited (CAB) was incorporated on 
June 13, 2005, and began operations on 

November 1, 2005, as a retail and facultative 
placement broker for life, health and personal 
accident insurance. In 2006, the company had its 
registration amended to include marketing and 
placement of its International Comprehensive 
Health Insurance Programme (ICHIP), which 
is now insured 100 per cent by certain under-
writers at Lloyd’s of London. The amendment 
also included general insurance business, namely 
property and business interruption, miscellane-
ous accident lines, liabilities, marine and aviation 
and motor vehicles.

With 11 employees at inception, CAB now 
boasts a staff complement of 108. The company 
has the largest international health insurance 
portfolio in Jamaica (ICHIP), as well as one of 
the largest broker-managed employee benefits 
portfolios (consistently ranking in the top three 
producing brokers for employee benefits and 

individual life insurance for Sagicor Life and 
Guardian Life). Its general insurance business 
continues to show remarkable and consistent 
growth, especially as it relates to its corporate 
and commercial lines. 

Today, its combined team of dedicated pro-
fessionals has over 400 years of experience in 
the insurance industry and has been trained 
to provide clients with the specialised services 
necessary to effectively and efficiently manage 

their portfolios of international health, life and 
travel insurance, employee benefits, local indi-
vidual insurance, credit union Gold Series and 
general insurance programmes and the associ-
ated cost regimes at no extra cost to their clients. 
Specifically, its international health insurance, 
employee benefits, and general insurance teams 
comprise qualified insurance practitioners with 
expertise in risk-management solutions and 
claims administration. Having formed solid 
strategic alliances and partnerships with inter-
national broking operations and insurance pro-
viders in Britain and the United States (US), CAB 
provides access to all major world insurance and 
reinsurance markets.

CAB’s primary global partners are its corre-
spondent London brokers, which, for the most 
part, are independent specialist Lloyd’s brokers 
based in the heart of London’s insurance sector 
trading with all of the major international insur-
ance and reinsurance markets; its international 

health insurance partners, Lloyd’s of London, 
which has a reputation of excellence and lead-
ership in the international medical insurance 
markets; and AETNA, one of the leading diver-
sified healthcare benefits companies in the US.

The commitment of the company to its cus-
tomers is to consistently delight them by deliv-
ering the highest-quality service and the best 
value for money. CAB are cognizant of the fact 
that its clients have choices and, as such, the 
organisation must be guided by the principles 
of not merely satisfying but, indeed, delight-
ing customers with first-class customer care. 
The team members, at all levels, are committed 
to this philosophy and are constantly striving 
for excellence.

With a philosophy of ‘The Team is the Theme’, 
decision-making throughout the organisation 
is based on consensus and the input of stake-
holders. Through their consistent achievements 
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From left: Shenneil Edwards, manager, International Insurance Division, Caribbean Assurance Brokers Limited (CAB); Roshan Choolhun, divisional director, Accident and Accident and Health, Ed Broking LLP; Natalie St Louis, 
strategic corporate consultant, CAB, and CEO, Strategic Konnections; Raymond Walker,  founder, chairman and CEO, CAB; Kim Brumet, strategic accounts manager, Seven Corners; Dale Willetts, executive VP, London Market 
Insurance; and Krystal Gayle, assistant manager, International Insurance Division, CAB, at the recently held International Comprehensive Health Insurance Programme Symposium at the Knutsford Court Hotel. 

Caribbean Assurance Brokers
A PIONEER in its sector

SPECIAL ADVERTISING FEATURE
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PIONEER 
CONTINUED FROM D4

INSURANCE WORKS by pool-
ing risk. What does this mean? It 
simply means that a large group 

of people who want to insure against 
a particular loss pay  premiums into 
what we will call the insurance bucket, 
or pool. Because the number of in-
sured individuals is so large, insurance 
companies can use statistical analysis 
to project what their actual losses will 
be within the given class. They know 
that not all insured individuals will 
suffer losses at the same time or at 
all. This allows the insurance compa-
nies to operate profitably and, at the 
same time, pay for claims that may 
arise. For instance, most people have 
auto insurance, but only a few ever 
actually get into an accident. You pay 
for the probability of the loss and for 
the assurance that you will be paid for 
losses in the event they occur.

RISKS

Life is full of risks. Some are 

preventable or can at least be mini-
mised, some are avoidable, and some 
are completely unforeseeable. What’s 
important to know about risk when 
thinking about insurance is the type of 
risk, the effect of that risk, the cost of 
the risk, and what you can do to mit-
igate the risk. Let’s take the example 
of driving a car.

 Type of risk: Bodily injury, total 
loss of vehicle, having to fix your car.

The effect: Spending time in the 
hospital, having to rent a car, and hav-
ing to make car payments for a car that 
no longer exists. 

The costs: Can range from small 
to very large.

Mitigating risk: Not driving at 
all (risk avoidance), becoming a safe 
driver (you still have to contend with 
other drivers), or transferring the risk 
to someone else (insurance). 

Let’s explore this concept of 

risk- management (or mitigation) 
principles a little deeper and look at 
how you may apply them. The basic 
risk-management tools indicate that 
risks that could bring financial losses 
and whose severity cannot be reduced 
should be transferred. You should also 
consider the relationship between the 
cost of risk transfer and the value of 
transferring that risk.

RISK CONTROL 

There are two ways that risks can be 
controlled. You can avoid the risk alto-
gether, or you can choose to reduce it.

RISK FINANCING

If you decide to retain your risk 
exposure, then you can either trans-
fer that risk (i.e. , to an insurance 
company) or retain that risk either 
voluntarily (ie. you identify and accept 
the risk) or involuntarily (you identify 
the risk, but no insurance is available).

RISK SHARING

Finally, you may also decide to 
share the risk. For example, a busi-
ness owner may decide that while he 
is willing to assume the risk of a new 
venture, he may want to share the risk 
with other owners by incorporating 
his business.

For risks that involve a high severity 
of loss and a low frequency of loss, 
then risk transference (i.e., insur-
ance) is probably the most appropri-
ate protection technique. Insurance is 
appropriate if the loss will cause you 
or your loved ones a significant finan-
cial loss or inconvenience. Do keep in 
mind that in some instances, you are 
required to purchase insurance (such 
as if you are operating a motor vehi-
cle). For risks that are of low loss sever-
ity but high loss frequency, the most 
suitable method is either retention or 
reduction because the cost to transfer 

(or insure) the risk might be costly. 
In other words, some damages are so 
inexpensive that it’s worth taking the 
risk of having to pay for them yourself 
rather than forking extra money over 
to the insurance company each month.

THE RISK MANAGEMENT 
PROCESS

After you have determined that you 
would like to insure against a loss, 
the next step is to seek out insurance 
coverage. You may have many options 
available to you, but it’s always best to 
shop around. You can go directly to 
the insurer through an agent, who can 
bind the policy. The process of binding 
a policy is simply a written acknowl-
edgement identifying the main com-
ponents of your insurance contract. 
It is intended to provide temporary 
insurance protection to the consumer 
pending a formal policy being issued 
by the insurance company.

Learn the basics of insurance

free

and its regional thrust, the 
company has begun to real-
ise its vision ‘to become the 
BEST insurance brokerage 
house in the English-speaking 
Caribbean by investing in 
their human capital; to seek 
out strategic alliances; to 
maintain the highest level of 
professionalism, integrity and 
competence; and to success-
fully meet the challenges of the 
changing insurance industry 
by being knowledgeable, pre-
pared, solution-oriented and 
customer-focused’.

Coupled with its mission ‘to 
consistently delight their cus-
tomers at each point of contact 
with the brand and to provide 
a rewarding environment for 
their employees’, CAB has 
embarked on a path to build 
loyalty and trust among its cli-
ents and employees.

One such delight is its 
recently introduced, innovative 
Caribbean Assurance Brokers 
Loyalty Programme, which 
was designed to reward cus-
tomers by providing incredible 
savings from discounts given 
by its over 200 participating 
merchants and healthcare pro-
viders islandwide (including 
automobile dealers, hotels, 

restaurants, doctors, pharma-
cies, hospitals, medical labs, 
spas, salons, gyms and more!), 
in addition to a partnership 
with Brawta Living through 
which customers obtain a fur-
ther five per cent discount on 
all deals.

In June 2006, CAB’s Social 
Club Committee, geared 
towards developing future 
leaders, decided that part of its 
mandate would be to give back 
to the community in a very real 
way because it felt that as a new 
company, CAB needed to not 

only do well but also do good. 
It was felt that any contribu-
tion that CAB made towards 
national development would 
not only give great personal 
satisfaction to the staff but 
also generate a very positive 
response in the community 
in which it operated. Its staff 
decided that their contribution 
would be to the development 
of young minds, and so the 
Reddie’s Place of Safety, which 
has been a haven to orphans, as 
well as abandoned and abused 
youngsters, was chosen. 

CONTINUED 
PROGRAMME

The programme, which 
began in July 2006 and con-
tinues to this date, involves 
the provision of groceries to 
the home each month, along 
with several interactions with 
the children during the Easter 
and Christmas periods and 
doctor’s visits by CAB share-
holder and former director, 
Dr Karen Rajpat. The children 
have become an integral part 
of the CAB team they actively 
participate in church services 

and have been on numerous 
field trips and other interactive 
activities with the staff.

CAB remains committed to 
the children of the Reddie’s 
Place of Safety as it believes 
that the success of Jamaica 
lies with the development of 
the hearts and minds of the 
nation’s youths.

The company has also 
demonstrated its innovative-
ness by saving on energy and 
‘going green’ through gener-
ating its own energy and initi-
ating other projects that have 

resulted in tremendous cost 
reduction and the protection 
of the environment.

From all that has been stated, 
it is without any doubt that this 
company will always stand out 
and be known and seen as the 
pioneer and innovator in the 
insurance sector.

There are many exciting 
things on the horizon that will 
take the company to the next 
level in the industry.

For more information, please 
call 876-619-1351 or visit www.
cabjm.com today.

From left: Shenneil Edwards, manager, International Insurance Division, Caribbean Assurance Brokers Limited (CAB); Kim Brumet, strategic accounts manager, Seven Corners; Dale Willetts, 
executive VP, London Market Insurance; Raymond Walker, founder, chairman and CEO,  CAB; and Natalie St Louis, strategic corporate consultant, CAB, and CEO, Strategic Konnections, at the 
recently held International Comprehensive Health Insurance Programme Symposium at the Knutsford Court Hotel.

2019 INSURANCE WEEK

 Printed in The Gleaner Business Section: Tuesday, July 2, 2019.
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2019 

HIGHLIGHTS

 Printed in The Gleaner Business Section: Friday, May 31, 2019.   Printed in The Sunday Gleaner Business Section: Dec 22, 2019.
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2019 

HIGHLIGHTS

ICWI 5K Pink Run JCCUL Conference

Digicel 5K Run 

Caribbean Assurance Brokers Staff at CAB’s Sports Day

Caribbean Assurance Brokers Staff at CAB’s Monthly 
Meeting listening to a presentation

Men’s Dash at CAB’s Sports Day

Chairman & C.E.O. Mr. Raymond Walker Far left at 
Excelsior Official Equator Launch

Chairman & C.E.O. Mr. Raymond Walker at iCHIP’s 
Symposium
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Caribbean Assurance Brokers Limited
Top 10 Shareholders
As at December 31, 2019

Names						      Shares Held			   % of Issued Shares 

Raymond Walker					       17,850,000				    51.00
C&WJ Co-operative Credit Union		      3,613,436				    10.32
Karen Rajpat						         3,149,992				    9.00
Rion Hall						          2,595,477				    7.42
Veviene Hall						          2,595,477				    7.42
Paul Brown						         2,130,290				    6.09
Gail Minott						         2,100,000				    6.00
Sandra Kenny					           466,931				    1.33
Mark Russell						           180,000				    0.51
Andrea Weston					           109,090			   0.31

	  	
TOTAL						      34,790,693				    99.40

TOTAL ISSUED SHARES				    35,000,000				    100.00
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We want you to LOVE doing business with us!

Raymond Walker, CLU, MBA, B.Sc.

Chairman & CEO
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PROXY FORM
CARIBBEAN ASSURANCE BROKERS LIMITED

I/We…………………………………………………………………………………………………………
……………….of……………………………………………………………………………………………
……………………………… being a member/members of  Caribbean Assurance Brokers Limited, hereby 
appoint …………………………………………………… of  ……………………………………………
…………………………………….. and failing him/her ………………………………………..………… 
of  ……………………………………………………………….……………….………, as my/our Proxy to 
vote for me/us and on my/our behalf  at the Annual General Meeting of  the Company to be held at the physical 
location of  94D Old Hope Road, Kingston 6 and via live-stream on February 25, 2021 at 3:00 pm and at 
any adjournment thereof.

Please indicate by inserting a cross in the appropriate square how you wish your votes to be cast on the resolu-
tions referred to. Unless otherwise instructed, the Proxy will vote or abstain from voting at his/her discretion.
   
 Resolution 1:
“THAT the Audited Accounts together with the Reports of  the Directors and the Auditors circulated and the 
Notice convening the Meeting be and are hereby adopted. 			    For		    Against

Resolution 2 (a):
“THAT Director Janice Holness, who retires by rotation and being eligible for re-election, be and is hereby 
re-elected a Director of  the Company”.  					      For		    Against

Resolution 2 (b):
“THAT Director Tania Waldron-Gooden, who retires by rotation and being eligible for re-election, be and is 
hereby re-elected a Director of  the Company”.				     For		    Against

Resolution 2 (c):
“THAT Director Jennifer Rajpat, who retires by rotation and being eligible for re-election, be and is hereby 
re-elected a Director of  the Company”.					      For		    Against

Resolution 3:
“THAT BDO, having agreed to continue to serve as auditors, be   and is hereby appointed Auditors of  Carib-
bean Assurance Brokers Limited, to hold office until the next Annual General Meeting, at a remuneration to 
be fixed by the Directors of  the Company.”					      For		    Against

Signed………………………………………… Dated the ……….. date of  ……………………… 2021

NOTES:
1.	 This form of  Proxy must be received by the Secretary of  the Company not less than 48 hours before the time 	
	 appointed for the Meeting.
2.	 This form of  Proxy should bear the stamp duty of  $100. Adhesive stamps are to be cancelled by the person 		
	 signing the proxy.
3.	 If  the appointer is a Corporation, this Form of  Proxy must be executed under its Common Seal or under the 		
	 hand of  an officer or attorney duly authorized in writing.
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